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It’s Not About Me



It’s About Your Audience

=S ===

no are they?

nat do they care about?
nat’s important to them?
nat will help them?

nat will inspire them?



It’s About Your Audience

* Delight them

 Educate AND entertain

* Don’tirritate them

e Tell stories, LOTS of stories




Overview

1.

| 2. Body Language  f




1. Psychological




1. Psychological
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Debunking Assumptions
. —H1fearicoubl »
* ntrovertsare-poorspeakers

 What lens do you see your

audience through? .



\ 'mafake They hate me 4 i

They’ll laugh L@\ They don't care




They want me |
to succeed e =} They believe in me

They’re interested } 4 ” They like me




1. Psychological

* Assume you want to speak

* Try therapy

 Help from Toastmasters, Dale Carnegie
e Team with a Coworker




1. Psychological tips

* |mposter syndrome

* Women underestimate our abilities
* How many people know your topic?
e “Idon’t know... but”

* Practice, practice, practice






2. Body Language




2. Body Language tips

* Smile
* Speak to your audience
* Where do you look?



2. Body Language tips

e Just act natural

Do you move around?

e What about your hands?
 Fakeit




Undermining Yourself never say..

 “As Liesel said, my name is...”

 “Let me tell you ALL about Entech Engineering”
* “l always get nervous in front of an audience”

* “I'didn’t have enough time to prepare”

Don’t annoy your audience




Undermining Yourself neversay...

* “l'have a bad cold”
* “I'm not sure if this video will work or not”
* “You probably can’t read this”

Don’t irritate your audience




Undermining Yourself neversay...

e “That’s all I've got”
* “l hope nobody has any questions”
* “Thank you” and run away

Delight your audience!




3. Slides
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3. Slides font size

Can you read this?

12 point
Can you read this? 16 pOint
Can you read this? 20 point

Can you read this? @
Can you read this? @

Can you read this? 48 point
Can you read this? sopoin



3. Slides font type

Fonts have feeling

Fonts have feeling Times New Roman

Fonts have feeling  Comic Sans

Fonts Save foeling Script
Fonts have feeling Impact
I"onts have Feeling Papyrus

Fonts have feeling Arial (Helvetica



3. Slides font

e Use the same font

e DON’T USE ALL CAPS

e Left justify

e Shadow words to POP

e 5&5: 5lines, 5 words each
e Bullets, one by one



3. Slides visibility

Contrast Contrast

Contrast
Contrast
Contrast

Color

Color




3. Slides good design
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4. Room what you can control

 See the room before your talk

* Practice in the room

* Use the mic — always use the mic
 Load & review the presentation before




4. Room what you can control

Team up with your Moderator
* Arrive early

* Lighting

* Close the door

* 5 minute warning

 Keep presenters on-time




4. Room speaker tools

Laptop
Talk on thumb drive
Notes
Water bottle
Clock
Pointer with clicker
Business cards
Props



'E)p Tips

* |t’s all about your audience

* Delight them

e Educate AND entertain

.~ ¢ Show, don’t tell - use BIG pictures
- e Use 24 point or larger font
; Tell stories, LOTS of stories
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Check out our website:
www.entecheng.com
for Talk & Pro-Tips

:;\" Connect with me
Ep on LinkedIN
L

Christine Gunsaullus
Cell: 484-354-9201
cgunsaullus@entecheng.com

Questions?



